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Enhanced Benefits Program Analysis

Reporting

We provide a variety of reports for

Participants Number of

. - Cleanings
groups that indicate oral health
Cancer Related Chemotherapy
. and/or Radlation . 0 o
behaviors. For example, we can offer Diabetes 3 4
High Risk Cardiac Conditions 1 2
reporting on the Enhanced Benefits Kidney Failure or Dialysis ! -
Periodontal Disease 137 110
Pregnanc 0 0
Prog ram that shows those who have regnanCy T
Suppressed Immune System 0 0
. Sum: 141 116
enrolled in the program and how many
cleanings they received. The report can m Enhanced Benefits Program Analysis
Number of
Condition Condition Benefit Added Cleanings
H H H Member ID  First Name Last Name Gender Condition Begin d Through 11/11 - 10/31/11
also provide greater detail depending
XXXXXXX First Name Last Name F Periodontal Disease 1/1/2011 Auto Enrolled 2
. XXXXXXX First Name Last Name M Periodontal Disease 1/1/2010 Auto Enrolled 2
o n t h e g ro u p ,s n e e d s ( p rov I d e d XXXXXXX  FirstName  LastName F Periodontal Disease ~ 1/1/2011 Auto Enrolled 0
XXXXXXX First Name Last Name F Periodontal Disease 1/1/2010 Auto Enrolled 0
XXXXXXX First Name Last Name M Periodontal Disease 1172011 Auto Enrolled 1
= H H = XXXXXXX First Name Last Name F Periodontal Disease 1/1/2009 Auto Enrolled 0
a p p ro p rI ate p rl va cy g u I d e I I n e S a re m et) L] XXXXXXX First Name Last Name M Periodontal Disease 171/2011 Auto Enrolled 0
XXXXXXX First Name Last Name F Periodontal Disease 1/1/2010 Auto Enrolled 0
XXXXXXX First Name Last Name M Periodontal Disease 1/1/2011 Auto Enrolled 0
XXXXXXX First Name Last Name F Periodontal Disease 1/1/2011 Auto Enrolled 0
XXXXXXX First Name Last Name F Periodontal Disease 11172010 Auto Enrolled 1
XXXXXXX First Name Last Name F Periodontal Disease 1/1/2011 Auto Enrolled 1
XXXXXXX First Name Last Name M Periodontal Disease 1/1/2010 Auto Enrolled 0
XXXXXXX First Name Last Name F Periodontal Disease 10/12/2005 Auto Enrolled 0
XXXXXXX First Name Last Name F Periodontal Disease 1/1/2010 Auto Enrolled 1
XXXXXXX First Name Last Name M Periodontal Disease 1/1/2009 Web 3
XXXXXXX First Name Last Name M Periodontal Disease 1/1/2009 Auto Enrolled 3




Resources for Clients and Brokers/
Consultants

Delta Dental claims analysis

Delta Dental’s National Scientific Advisory Committee, a panel of nationally prominent
dentists, researchers, scientists and academicians, provide counsel and guidance on
research, studies and advances in oral health, ensuring that scientific pronouncements
are evidence-based and originate from the latest, best science available.

We can bring that science knowledge to our vast claims data — more than 86 million
dental claims annually as a system. Delta Dental accessed this claims data and recently
completed the first phase of a multi-year Oral Health Care study to help us more
effectively influence enrollee behavior.

We are fully investigating the findings and will work to identify models in which more of
the right people are accessing the right care at the right time. As these best practices
are identified, all groups will benefit from an opportunity to implement wellness
programs that give employees and their children the best chance of avoiding the costly
and painful consequences of dental disease and give groups an opportunity to increase
productivity.
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Wellness Outreach

Delta Dental of lllinois is a not-for-profit dental service corporation with
a mission to improve the oral health of the communities it serves. Delta
Dental of lllinois formed the Delta Dental of lllinois Foundation in March
2008 to act as its charitable arm and work to support and improve

the oral health of people in Illinois. Delta Dental of lllinois promotes
public education campaigns to raise awareness of oral health issues
and further oral health education. The Foundation supports campaigns
such as Land of Smiles, an oral health educational theater program
that travels to schools and health fairs across the state, and Dentist by
One, which encourages parents and caregivers to bring their children to
the dentist by age 1 and educates them on oral health prevention in an
effort to eliminate more intensive and costly treatment.
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Wellnhess Outreach

Dentist By 1
Children should visit the dentist by age

1 or within six months of when their first

your baby’s all st tooth comes in. Delta Dental of lllinois’
arents can take measures to help

ready to Wl e data shows the average age of a child’s

tO th e de Childhood dental disease ranks as the most
common chronic condition among children - even

first dental visit is 3%2. Parents can take

Il changes in dental habits -

BT e chide oo measures to help protect their little ones

Visit www.MouthMattersiL.com to learn more.

from dental disease before teething even

m R IspoN IS TEET,

starts. Our Dentist By 1 program urges

parents to take an early stand on cavity

prevention.
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Children’s oral health survey

The results of our biannual survey provide
insights regarding children’s oral health and
parental attitudes in lllinois and nationwide.
From the survey, we develop specific
communications aimed at educating parents
and caregivers about important oral health
topics for children, such as mouthguard
usage, passing bacteria to children and
beginning oral health care at birth. We
develop a host of materials around relevant

topics.
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NEWS RELEASE

For Immediate Release

Delta Dental of lllinois
111 Shuman Boulevard
Naperville, lllinois 60563
www.deltadentalil.com

More American Children Should Wear Mouthguards
~Delta Dental of Illinois reminds parents that protective gear that guard against mouth
injuries should be worn at practice and in games~

NAPERVILLE, Ill. (August 9, 2011) — Most American children don’t wear mouth
guards while playing sports that pose a risk of injury to the mouth, which ignores
recommendations by dental professionals.

That’s one key finding from a survey' of Illinois children’s oral health, conducted on
behalf of Delta Dental of Illinois — which is part of a national survey” of American
children’s oral health, conducted on behalf of Delta Dental Plans Association.

“Studies have shown that young athletes that wear mouthguards suffer far fewer dental
injuries than those who don’t” said Dr. Katina Morelli, DDS, dental director for Delta
Dental of Illinois.

Although mouthguards are only mandatory for some youth sports, such as ice hockey,
football and lacrosse, dental professionals recommend they be worn for all athletic
activities where there is a strong potential for contact with other participants or hard
surfaces.

But according to the national survey of children’s oral health, nearly seven in 10
Americans (68 percent) report that their child does not wear a mouthguard at soccer,
basketball, baseball and softball practices or games. And studies show that today’s
basketb?ll players are 15 times more likely to sustain an oral-facial injury than football
players.

Mouth injuries in football have dropped dramatically since mouthguards became
mandatory. More Americans report that their child wears a mouthguard for football than
for any other sport. However, even in football — a sport requiring protective gear — only
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Land of Smiles

The Delta Dental of lllinois Foundation offers the free “Land of Smiles” program

to help teach lllinois children the importance of good oral health and how to

take care of their teeth. With the help of two costumed characters, Tooth Wizard

and PlaqueMan, kids interactively learn:
— The value and practice of
brushing, flossing and rinsing
with mouthwash
— How sealants work
— Good and bad foods for teeth
— Why it’s important to visit the

dentist at least twice a year

Land of Smiles has visited over 500
elementary schools in lllinois and has

reached 150,000 lllinois children.

& DELTA DENTAL
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WHAT DO

DE“TISTS Tricky Treats
BIVE DUT ON ’

LLOWEEN?

Other additional resources are provided
on a periodic basis. “Tricky Treats” polled
dentists to find out what they hand out
when trick-or-treaters show up at their
houses. We shared those results, along

with other fun and helpful facts at

www.trickytreats.org.
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